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DISCLAIMER

In connectionwith the proposedacquisition,iFreshInc., a wholly owned subsidiaryof E-compassAcquisitionCorp. όά9/!/έύΣwill prepare a Registration
Statementcontaininga proxy statement/prospectusto be filed with the U.S. Securitiesand ExchangeCommission. When completed,a definitive proxy
statement/prospectusand a form of proxy will be mailed to the shareholdersof ECACseekingtheir approvalof the transaction. Beforemakingany voting
decision,ECAC'sshareholdersareurgedto readthe proxystatements/prospectusregardingthe transactioncarefullyandin its entirety becauseit will contain
important informationabout the proposedtransaction.9/!/Ωǎshareholderswill beableto obtain,without charge,a copyof the proxystatement/prospectus
(whenavailable)andother relevantdocumentsfiled with the U.S. SecuritiesandExchangeCommissionfrom the Commission'swebsiteat http://www .sec.gov.
ECAC'sshareholderswill alsobe ableto obtain,without charge,a copyof the proxystatement/prospectusandother relevantdocuments(whenavailable)by
directinga requestby mail to RichardXuat E-compassAcquisitionCorp., 7 TimesSquare,New York,New York10036, or by telephoneat (646) 912-8918.
ECACand its directorsand officersmay be deemedto be participantsin the solicitationof proxiesfrom9/!/Ωǎshareholderswith respectto the proposed
transaction. Information about ECAC'sdirectorsand executiveofficersand their ownershipof ECAC'scommonstockis set forth in ECAC'sannualreport on
Form10-K for the transitionperiod endedMarch31, 2016. Shareholdersmayobtain additionalinformation regardingthe interestsof ECACand its directors
andexecutiveofficersin the transaction,whichmaybe different than thoseof ECAC'sshareholdersgenerally,by readingthe proxystatement/prospectusand
other relevantdocumentsregardingthe proposedmerger,whenfiled with the U.S. SecuritiesandExchangeCommission.

Thisdocumentincludesforward-lookingstatements'within the meaningof the safeharborprovisionsof the UnitedStatesPrivateSecuritiesLitigationReform
Act of 1995. WordssuchasάŜȄǇŜŎǘΣέάŜǎǘƛƳŀǘŜΣέάǇǊƻƧŜŎǘΣέάōǳŘƎŜǘΣέάŦƻǊŜŎŀǎǘΣέάŀƴǘƛŎƛǇŀǘŜΣέάƛƴǘŜƴŘΣέάǇƭŀƴΣέάƳŀȅΣέάǿƛƭƭΣέάŎƻǳƭŘΣέάǎƘƻǳƭŘΣέάōŜƭƛŜǾŜǎΣέ
άǇǊŜŘƛŎǘǎΣέάǇƻǘŜƴǘƛŀƭΣέάŎƻƴǘƛƴǳŜΣέand similar expressionsare intended to identify such forward-looking statements. Forward-looking statementsin this
presentation include matters that involve known and unknown risks, uncertaintiesand other factors that may causeactual results, levels of activity,
performanceor achievementsto differ materially from resultsexpressedor implied by this pressrelease. Suchrisk factors include,amongothers: future
operatingor financialresults; future growth expectationsand acquisitions; uncertaintiesasto the tinting of the transaction; approvalof the transactionby
ECACshareholders; the satisfactionof closingconditionsto the transaction; costsrelatedto the transaction; the performanceof NYMHoldingInc.; the costof
importinggroceryitemsfrom China; specificeconomicconditionsin the UnitedStates; changesin lawsandregulations; potential liability from future litigation;
the diversionof managementtime on acquisitionandintegrationrelatedissues; modificationsor adjustmentsto the financialstatementsof NYMHoldingsInc.
asa result of applicablesecuritieslaws; and generaleconomicconditions. Actualresultsmay differ materiallyfrom thosecontainedin the forward-looking
statementsin this communicationand documentsfiled with the U.S. Securitiesand ExchangeCommission. ECACundertakesno obligation and doesnot
intend to updatetheseforward-lookingstatementsto reflect eventsor circumstancesoccurringafter the date of this communication. Youare cautionednot
to placeundue relianceon these forward-lookingstatements,which speakonly asof the date of this communication. All forward-lookingstatementsare
qualifiedin their entirety by this cautionarystatement.



NYMHolding,Inc. (NYM)is an establishedand leadinggrocerychainon the USEastCoast,focusedmainly
on serving ChineseAmericans and the Asian population generally. The market is currently highly
fragmented, without any national leader across the country. The growth rate of Chinese-American
populationisat closeto 5 timesthat of overallAmericans.(1)

Therefore,we believethat NYMis well-positioned to consolidatesucha fragmentedand rapidly growing
market.

ÁUniqueeatinghabits,whichcontinuefor generationsafter immigrationto the US,includepreferencefor
live seafood,variousanimalpartsandorgans,andexoticandspecialtyfruits andvegetables.
ÁChinese-Americansarenow widelygeographicallydispersedandresideoutsideof urbanChinatowns; we

believethat theyareunsatisfiedwith the offeringsfrom mainstreamsupermarkets.
ÁTheunique cultural demandsof this underservedand growing market segmentform a natural barrier

to entry.

ÁNYMexpectsto grow its businessmainlythrough acquisitionsin the next 3 years. Potentialacquisitions
are expectedto be along the USI-95 corridor, from Massachusettsto Florida,and also in Texasand
Illinois.
ÁNYM is aggressivelydevelopingonline ordering and home delivery capability to extend its reach to

Chineseresidentsin dispersedsuburbanareas.

ÁMainstreamUSsupermarketstend to rely on imports from Chinafor their Chineseethnicofferings,which
precludesthe option of freshproduceandliveseafood,andsuffersfrom periodicsupplydisruptions.
ÁNYMenjoyslong-term, stablerelationshipswith US-basedspecialtyfarms and orchards,supplemented

by robuststorageandlogisticscapabilities.
ÁNYM has developed, through significant backward integration of its supply chain, a dependable,

integrated,andscalablesupplyanddistribution network.

Growing, Yet 
Fragmented Market

Unique Market 
With Entry Barriers

Integrated Group
With Supply Control

Acquisitions 
and Online 
Capabilities

INVESTMENT HIGHLIGHTS
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(1) Source: US Census Bureau , 2010  - 2014 American Community Survey, 1 year estimates



TRANSACTION SUMMARY
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ÁE-CompassAcquisition Corp. (ECAC),a publicly-traded Special Purpose Acquisition
Company(SPAC)will be mergedwith and into iFreshInc. (iFresh),a Delawarecorporation
and wholly owned subsidiaryof ECACto redomesticateinto Delawarefrom the Cayman
Islands.
ÁiFreshMerger SubInc.(MergerSub)will be mergedand into NYMHolding,Inc., resulting

in NYMbeinga whollyownedsubsidiaryof iFresh.
ÁTransactionexpectedto closein 4th Quarterof 2016.

ÁTransactionvaluationof NYM: $148million of total enterprisevalue
Å12.9x FY3/31/2017projectedandpro formaadjustedEBITDAof $11.5 million (1)(2)

Å9.4x FY3/31/2018projectedadjustedEBITDAof $15.7 million(2)

ÁNYMmanagementwill continueto operatethe businesspost-transaction
ÁTheBoardpost transactionwill constitute 4 directorsdesignatedby NYMand 1 director

designatedby ECAC

ÁECACwill payb¸aΩǎcurrentstockholdersanaggregateof $125million:
Å$5 million in cash
Å12 million sharesissuedto the shareholdersof NYMat a deemedvalueof $10.00 per

share

Transaction 

Valuation

Consideration

Post-Transaction 
Management

TRANSACTION OVERVIEW

(1) Includes the adjusted EBITDAs of the 4 stores to be acquired before 3/31/ 2017 pursuant to NYM's option to acquire 4 stores for $10 million pursuant to the option agreement. 
However, iFresh does not have the obligation to make the acquisitions.

(2) The projection is based on the assumption $20 million of debt financing will be raised at the closing of the Business Combination to fund new store acquisition and openings.



CAPITALIZATION AND OWNERSHIP(Pro Forma)
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($ in millions except share and per share data)

Purchase Consideration Pro Forma Capitalization(1)

Cash $ 5.0 

12,000,000 Common Stocks to be Issued(3) 120.0 Cash(2) $ 23.6

Total Consideration $ 125.0 Total Liabilities(2) $ 47.2
Net Assets(2) $ 4.5

Implied Enterprise Value $ 148.0 Total Assets(2) $ 51.6

Valuation Multiples on Adjusted EBITDA Market Cap $ 142.4

FY 3/31/2017 (Projected)(5) 12.9x Pro Forma Enterprise Value $ 189.5

FY 3/31/2018 (Projected)(6) 9.4x Projected Adjusted EBITDA for FY 3/31/2017(5) $ 11.5

Projected Adjusted EBITDA for FY  3/31/2018(6) $ 15.7

Source and Uses(1) Pro Forma Enterprise Value/Projected Adjusted EBITDA for FY 3/31/2017(5) 16.5x
Pro Forma Enterprise Value/Projected Adjusted EBITDA for FY  3/31/2018(6) 12.0x

Sources

Cash in the Trust Account $ 40.8 

Debt Financing 25.0 
Pro Forma Ownership(1)

Total Sources $ 65.8 

Uses 
Share Redemption $ 30.8 Post Transaction Share Cap(4): Shares % of Total
Cash Consideration 5.0 E-Compass Public Shareholders 900,000 6.3%
Transaction Fees 1.7 E-Compass Insider Shares 1,000,000 7.0%
Stock buyback(7) 5.0 E-Compass Private Placement Shares 341,000 2.4%

Cash for Future Expansion 23.3 Shares Issued to NYM's shareholders 12,000,000 84.3%

Total Uses $ 65.8 TOTAL 14,241,000 100%

Notes:
(1) Assumes 3,000,000 shares to be redeemed 
(2) As of March 31, 2016
(3) The shares will be valued at a price of $10.00
(4) Includes the underlying shares to be issued for automatic conversion of rights at 
the closing

(5) Includes the numbers of 4 stores  to be acquired before 3/31/2017 pursuant to the 
option agreement
(6) 6 new stores will be acquired in FY 3/31/2018
(7) 500,000 shares of the lead investor to be purchased back immediately after closing



Management

ÁDr. Henry Chang-YuLeeςIndependentDirector
ÅOneof theǿƻǊƭŘΩǎforemostforensicscientists
ÅFounderof Henry C. LeeInstitute of ForensicScience,Universityof New

Haven
ÅChiefEmeritusfor ScientificServices,Stateof Connecticut
ÅVisitingProfessorat EastChinaUniversityof PoliticalScienceandLaw
ÅA well knownmemberof the Chinese-Americancommunity

ÁJianmingYouςIndependentDirector
ÅChairmanof BoardandPresidentof CHSMediafrom 1993
ÅVice Chairmanof Board and Director of DDMCCulture Co., Ltd. (SH:

600136) from 2015
ÅExperiencedin publiccompanyoperation,marketingandmodernmedia

ÁXiangkeFangςIndependentDirector
ÅDeputyGeneralManagerof ChinaSouthernAirlines,NewYorkOfficesince

2014
ÅExperiencedin strategyplanning,staff management,customerserviceand

corporategovernance

Directors

ÁLongDengςCEO,COO,Chairmanof Board
ÅFounderof NYMsince1995
ÅOver20 yearsof experiencein Chinesegroceryindustry
ÅExperiencedin retail managementandoperation

ÁPeilingHeςCFO
ÅCFO of E-Compass from 2014, CFO of Wins Finance Holdings Inc. (formerly 

Sino Mercury Acquisition Corp.) since 2014
ÅPreviously served in Deyu Agriculture Corp. and Deloitte in China
ÅExperienced in accounting, financing and M&A transactions

ÁLilly Deng*ςVPof LegalandFinance,Director
ÅCo-founderof NYMsince1995
ÅExtensiveexperiencein internal management,complianceand financial

oversight

ÁMei Deng*ςVPof HR
ÅJoinedNYMin 1998
ÅContributedgreatly to the successof StrongAmerica,the first wholesale

facilityof NYM

ÁRichardXuςVPof InvestorRelations
ÅCEOandChairmanof E-Compass
ÅPresidentand Board Director of Wins Finance(formerly Sino Mercury)

from April 2014to July2016
ÅPresidentof CIFCOInternationalGroupfrom 2009to 2014
ÅExperiencedin capital markets, financing, M&A, restructuring, cross-

boardertransaction

MANAGEMENT AND BOARD AFTER MERGER

Å Lilly Deng is wife of Long Deng. Mei Deng is sister of Long Deng. 



COMPANY OVERVIEW



ÁProposition: EstablishedAsian/Chinesegrocerysupermarketchainin NEUSA

ÁMarket: Chinese-Americanpopulation growth of 14.3% between 2010 and
2014; Asian-Americanimmigrantsbringculturaltraditionswith them

ÁFounded: 1995

ÁCurrent Structure: 8 stores and 2 wholesalefacilities in NY, MA and FL -
Chinesedenselypopulatedareas

ÁStoreSize: average10,000+sq. ft.

ÁEmployees: ~550

ÁVendors: exclusivedistributor for 7 famous foreign brands, 7 self-owned
brandsandreliablesupplyfrom organicfarmsenablessignificantsupplychain
control

COMPANY OVERVIEW

Financials

(1) NYM calculates gross profit as net sales less cost of sales and occupancy costs.
(2) FY represents fiscal year ended March 31.
(3) Grocery includes processed foods, kitchen utensils, seasoning, snacks among other non-perishables.

Sales by Category(FY(2) 2016)Company Overview

History and Future Plans

1995: Started 
as an importer 
of Chinese 
groceries

2001:Opened 
first supermarket 
in New York

2009-2011:
Opened and 
acquired other 
supermarkets to 
expand footprint

2016: Currently owns 
8 stores and 2 
wholesale facilities in 
NY, MA, FL

2020: Projected 
40 stores by 
March 2019

39.8%

18.3%

18.1%

12.1%

9.0%

2.6%

Grocery

Vegetables

Seafood

Meat

Fruit

Hot Food

(3)

Perishables contribute ~60% of sales

Sales

Gross Margin(1)

Adjusted EBITDA

Adjusted EBITDA Margin

$128M

16.7%

$3.4M

2.6%

$131M

20.3%

$8.3M

6.3%

FY(2) 2015FY(2) 2016



ENTRY BARRIER: A QUICK VIEW
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Bitter Melon Chinese Yam Vine Spinach

Å Unique fish species not found in mainstream stores
Å Different recipes require unique seasonings and sauces
Å Prepared both in parts and in whole for different purposes
Å Sell both in parts and in whole

Highlights

Å Unique vegetables hard to find elsewhere
Å Unique cooking styles
Å Daily consumption items
Å Freshness, quality  and affordability

Whole Fish

Head Soup

Tail SoupFish Slices



HIGHLIGHTS
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On-line grocery shopping 
& delivery initiative to 
cover Asian/Chinese 
population living in 
suburban areas

Online-
Grocery 
Pioneer - Proprietary cold chain 

system developed within 
the last 20 years

- Hibernation technology 
ensures seafood 
delivered alive  over long 
distances with survival 
rate over 95%

Proprietary 
Cold Chain 

System The growth rate of 
ChineseςAmerican 
population is close to 5X 
that of whole population 
in the United States (1)

Growing 
Market 

Potential

- Regional leader in niche 
grocery market 

- Focus on Asian/Chinese 
with natural  entry 
barrier

Niche Market 
Leader

- 16 years of track record

- 8 stores and 2 wholesale 
locations without 
external equity  
investment

- Via organic development 
& successful acquisitions

Track Record - Strong control of 
vegetable and seafood 
sources and Chinese food 
vendors

- Pricing advantages

Strong  
Vendor 

Management

Fragmented 
Market 

Unsophisticated
Competitors

Natural Barriers 
to Entry

New York Mart is ready to consolidate this business sector

COMPANY 
PROFILE

INDUSTRY
PROFILE

(1) Source: US Census Bureau , 2010  - 2014 American Community Survey, 1 year estimates.



TARGET MARKET ANALYSIS
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TARGET MARKET ANALYSIS 
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Over the last five years, the population of Chinese and Asian American ethnic groups has outgrown 
the overall US population, representing a market with significant potential. These groups continue to 

earn more than their American counterparts, suggesting the higher spending potential of these 
groups.

50,046 
53,657 

65,060 

70,183 
66,201 

72,689 

-

20,000

40,000

60,000

80,000

2010 2014

$

US (Growth: 7.2%) US Chinese (Growth: 7.9%)

US Asians (Growth: 9.8%)

2010 2014

US (Growth: 3.1%)                                   US Chinese (Growth: 14.3%)
US Asians (Growth: 14.0%)

`

Source: US Census Bureau , 2010  - 2014 American Community Survey, 1 year estimates.



CHINESE POPULATION IN THE US
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Most of the Chinese-American population is concentrated on the coasts, with New York and 
California being the most concentrated states

CHINESE-AMERICAN POPULATION CONCENTRATION EAST COAST POPULATION: 1.4M

% of Total Chinese-Americans 

Total Chinese-American 
Population

State Population

NY 576,136

NJ 173,672

PA 118,102

FL 116,020

MD 94,733

East 
Coast

1,443,455

Source: US Census Bureau , 2010  - 2014 American Community Survey, 1 year estimates.



Established 
Brand

Premier 
Quality

Culture

CULTURE IS A NATURAL ENTRY BARRIER
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Unique Advantage to Fill 
the Market Niche

Our cultural background gives us an in-depth understanding of unique Chinese and Asian consumption habits, 
which leads us to go beyond micro-competitive features, such as merchandise display and music environment.

άFully 79% of Asian-American adults are
immigrants or foreign-born, bringing with them
cultural traditions that continue to influence and
guidetheir personalchoicesand customerƘŀōƛǘǎέ

Nielsen Asian American Annual Report
July 2015

ChinesePreference
Mainstream Supermarket 

Provides

Seafood

ÅLive seafood
ÅVariety of species:lakefish, shrimp, clams, crab, 

shellfish
ÅWholefish including head, tail and organ meat

ÅFrozen or iced seafood
ÅLimited species
ÅMainly fish fillet

Vegetables

ÅHighlydiversified
ÅMany not found in mainstream stores
ÅHigh-quality and freshvegetables are the main 

attraction, making up 50%+ of daily consumption
ÅInexpensive

ÅLimited vegetable species
ÅExpensive

Fruit
ÅFruit species geared towards Chinese-Americans: Star 

Fruit, Pitaya, Longan, Lychee
ÅLimited species:mainly Apple, 

Pear, Banana, Berries

Meat

ÅNot just meat; organs, bones etc.
ÅMeats aretreated differently for different purposes

o E.g. Thinly  sliced meat for hot pot
o Bones used to stew soup

ÅTypicallymeat in cubes or 
steaks.

Snacks
&

Others

ÅA variety of spices:
o Snacksand foods reminiscent of childhood
o Vinegar: Chinese  from different provinces choose 

different kinds of vinegar
o Soy sauce & dark soy sauce are for different purposes
o Rice: jasmine rice; glutinous rice;  short-grain rice
o Noodles: Udon, fine noodles, highly variated like pasta
ÅUnique Chinese supermarkets:

o Hot pot sauce: spicy/ tomato/mild
o Cooking utensils

ÅLimited exotic choices



Á From 2010 to 2014, the 
Chinese-American 
population has outgrown 
(at ~14.3%) the overall US 
population (at ~3.1%) and 
the Hispanic-American 
population (at ~8.9%)(1)

Á Avg. household income 
for Chinese-American 
($70.2K) also grew by ~7% 
during this period and was 
significantly higher than 
the US avg. ($53.7K)

Á # of Chinese immigrants 
grew more than 40% over 
the past decade(2)

ÁMany unique products 
cannot be sourced from 
current US vendors

ÁMost vendors in the US 
are individually owned 
and small in size

WE HAVE ONGOING STEADY 
PARTNERSHIP WITH FARM 
VENDORS WHICH PROVIDE 
CHINESE FRUITS AND 
VEGETABLES

ÁGiving us low risk and 
strong negotiation power 
over price

Fast Growing Limited Vendors

The Current Market Environment is Imperfect, with Significant Potential for Improvement

CURRENT MARKET LANDSCAPE
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Á No absolute nation-wide 
leader 

Á 99% of participants are 
small players with a single 
store

Á NYM model: Similar to 
HMart (51 stores with 
$1.5 billion revenue)

WE LEAD ON THE US EAST 
COAST

Á Excellent timing to 
consolidate and
cement dominant market 
position

Á Younger Chinese reside 
outside Chinatowns, for 
better education and 
environment

Á But large-scale Chinese 
supermarkets are 
generally only in 
Chinatowns

Á Thus, weekly shopping 
usually involves long 
travel, or shorter trips 
with limited selections 

OUR ONLINE-SHOPPING 
INITIATIVE RESHAPES   THE 
MARKET

Highly Fragmented Unsatisfied Customers

NYM has all the right ingredients to address current imperfections in the market and is 
READY TO CATCH THE WAVE

(1) Nielsen Asian American Report, 2015, page3.
(2) US Census Bureau , 2010  - 2014  American Community Survey, 1 year estimates.



BUSINESS AND OPERATIONS OVERVIEW



Our Presence Along the Value Chain ςBoth Forward and Backward Integration

BUSINESS MODEL 
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Upstream

Downstream

NYM: A Market Leader that not only expands horizontally, but is also vertically integrated

FARM VENDORS

- Focus on most popular fruit & 
vegetables

- Long-standing relationship
- Good cooperation momentum
- Mutually beneficial

SUPERMARKET

- 8 stores in NY, MA, FL
- Avg. 10,000+ SF 
- Annual Transactions:  6,940,000  
purchase  times

OTHERS

ALBE FARM- Diversified base
- Quality oriented in sourcing
- Closely coordinated with internal 
inventory management 

LOGISTICS & STORAGE

- Self-Established Cold-Chain
- Over 80,000 SF of Storage in NY
- Farm-to-Shelf Distribution
- Regional Distribution Center

Daily 
Delivery

Daily Delivery

Export

Daily Delivery

Suburb ChinaCity Metros

PhysicalStoreOnlineStore

SELF-OWNED WHOLESALE

- 2 wholesale facilities
- Overall  supply: 23% 
- Exclusive distributor & own brand

Daily 
Delivery



Leading Brand on East Coast

Over 20 years of ExperienceEstablished Cold Chain & Logistics

ÁHistory
ÅProprietarycold-chainlogisticssystembuilt 20 yearsago

ÁKeyAttributes
ÅFrozenGoods

- Uniquepackingand temperaturecontrol enablesNYMto deliverfrozen
goodsto more than 20 stateson the EastCoast

ÅLiveSeafood
- All live seafoodis collecteddaily from wharfs or marketsat midnight,

and distributed immediately to all retailing stores to best ensure
freshnessandquality

ÅFruits& Vegetables
- Adopt different storage technologies based on characteristicsof

different fruits andvegetables,a knowledgeonlyobtainedfrom yearsof
experience

- All vegetablesandfruits aredeliveredandsoldon a dailybasis,to lower
worn-out rate, lower humancostandkeephighqualitystandard

ÅHibernationTechnology
- SpecialseafoodhibernationmethodenablesNYMto deliverlive seafood

to Chinawith over95%survivalrate

Vertically Integrated

CORE COMPETENCY
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Å Profit generation capacity through 
synergy and efficient management

Å Record to replicate success in 
various locations

Å Strategic and long-term expansion 
capacity

Å Capability to source globally

Å Benefit from cost efficiency and 
economies of scale 

Å Strong negotiating power with 
vendors and competitors

Å Enhanced negotiation power 
with new entrants

Å Self-owned brands as margin 
boosters

Å Upstream: exclusive distributor 
and own brands, long-term farm 
relationships  ensure constant 
supply throughout high and low 
seasons

Å Control over popular & core
productsandperishables

Å Downstream: Store network and
online pioneer in ethnic grocery
industry


